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Carmex Marketing Concepts
Name
Institution


Marketing concept is the philosophy adapted by a company to best answer and satisfy the needs of their customers to beat other competitors in the market. The main aim of a marketing concept is to maximize sales through customer satisfaction (Roger A. Kerin, 2018) 
Carmex limited has grown exponentially to produce more products to satisfy the needs of their increasing customers. After conducting a marketing research, to identify what the company needs, Carmex resulted to internet and social media advertising. On facebook, they create more awareness of their products. The ‘likes’ for their page contents help to measure their brand’s audience.
 	Also, they create content which results in more customer engagement. Thus, they learn more on how the customers rate their products from activities such as online surveys. In turn, they use this information to upgrade and design more products to satisfy their customers. This contributes to their product concept which involves identifying the gaps in your products and bridging the gaps before releasing more products in the market (Jordan Robert Gamble, 2011). This ensures that you satisfy your customer’s ever changing needs. 
For Carmex, they believe that close customer connection is imperative to success. This creates a bond between the company and its customers who feel more appreciated. The customers will hence always buy products from the company they identify with. For instance, Carmex always answers all emails from customers and responds to facebook comments to personalize customer experience. 
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